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International Tourist Arrivals (% change)

n2018 m2019*

World Europe  Asiaand Americas Africa Middle
the Pacific East

Source: World Tourism Organization (UNWTO)®©  * Provisionaldata




International Tourist Arrivals, World (% change)
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Source: World Tourism Organization (UNWTO) © (f) Forecast




International Tourist Arrivals by month
World (million)
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Outlook for International Tourist Arrivals

average 2020 Projection
Change a year (issued January)
2016 2017 2018 2019* 2009-2019* from

World 3.8% 1.2% 5.6% 3.8% 5.1% +3% to +4%
Europe 2.5% 8.8% 5.8% 3.7% 4.6% +3% to +4%
Asia and the Pacific 1.7% 5.7% 7.3% 4.6% 7.1% +5% to +6%
3.7% 4.7% 2.4% 2.0% 4.6% +2% to +3%
Africa 7.8% 8.5% 8.5% 4.2% 4.4% +3% to +5%
Middle East -4.7% 4.1% 3.0% 7.6% 2.7% +4% to +6%
Source: World Tourism Organization (UNWTO) © * Provisional data
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International Tourist Arrivals (% change over same period of the previous year)
25 -
2019* mJanuary - December 2019*
20 - 19
15 -
11
10 | &
8 8 8 8 ,
7 7
6 5 6
5
5 4

-5 - -3
) @ 1 : > B D B B o _ o . &
& » 2 o Ny S N 5
& & & & & E £ & P o7 &
& e B & = e o P
= & &° = = C &
o? Ey
Europe Asia and the Pacific Americas Africa Middle East

Source: World Tourism Organization (UNWTO) ©






WORLI 3.? GREECE

TRAVEL &
ReUISVI 2019 ANNUAL RESEARCH: KEY HIGHLIGHTS

S While the global econamy 1in 5 new jobs were created by Global GDP impact by sector
grew by 32%, Travel & Tourism Travel & Tourism over the last five (2016 data). Share of total
grew significantly maore at 3,9% years economy GDP

ﬂ/ Pelimimg
10.4% |
.ﬁgl'lt'_l TLire
Total GDP contribution - Automotive

Travel & Tourism

I | Financial Services

Retail

319 ..

Jobs globaily (1 in 10 jobs)
I ——

CONTRIBUTION OF TRAVEL & 20 60 +6 9'n
et +« % oF ToTAL ECONOMY o7 %

Total TET GDF = ELIRIT SBM [LISD44.58M) 2018 Travel & Towtsm GDP growth

CONTRIBLITION OF TRAVEL & 988. 6 JOBS (000's) ] ’ 24] .8 JOBS (000's)

TOURKSAM TO EMPLOYMENT
[25.9% of total employment) Expected in 2029

IMTERMATIOMNAL VISITOR EU R1 8v SBN 31 .7 MN

i USD220BM in visitor spend Expected intermnational arrivals for 2009
(27 9% of total exports)
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Insight Report

The Travel & Tourism
Competitiveness
Report 2019

Travel and Tourism at a Tipping Point
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T&T Competitiveness Index 2019 Overall Rankings

Covering 140 economies, the Travel & Tourism Competitiveness Index measures the set of factors and
policies that enable the sustainable development of the travel and tourism sector, which contributes to
the development and competitiveness of a country.

sice 2617 _ DI rom since 217 _ DI, rom since 2017 _ D, rom

Rank Economy Score' Rank Score?2 Avg. (%) Rank Economy Score' Rank Score? Avg. (%) Rank Economy Score' Rank Score? Avg. (%)
o Spain 5.4 0 03 414 @ Hungary 4.2 1 3.4 9.0 9 Tanzania 3.4 -4 05 -10.8
o France 5.4 0 1.5 40.4 Peru 4.2 2 34 8.3 e Kuwait 3.4 4 2.7 -11.1
o Germany 5.4 0 2.0 40.0 Argentina 4.2 0 25 7.9 @ Laoc PDR 3.4 -3 0.4 -11.2
o Japan 5.4 0 21 396 o Qatar 4.1 -4 15 7.5 @ Cambodia 3.4 3 24 -11.8
United States 5.3 1 286 36.6 Chile 4.1 -4 09 6.6 Guatemala 3.4 -13 3.2 -11.8

e United Kingdom 52 -1 02 34.9 e Latvia 4.0 1 18 5.0 @ Lebanon 34 -4 03 121
o Australia 5.1 0 08 33.6 o Mauritius 4.0 1 23 4.2 0 North Macedonia 3.4 -12 3.8 —12.7
o Italy 5.1 0 1.9 322 Colombia 4.0 7 47 4.2 @ Nepal 3.3 1 1.9 -13.0
Canada 5.1 0 1.6 31.3 e Romania 4.0 12 5.7 3.7 @ Moldova 3.3 14 64 —14.5
o Switzerland 5.0 0 15 30.4 o lsrael 4.0 4 36 3.5 @ Tajikistan 3.3 3 31 -146
o Austria 5.0 1 20 288 e Oman 40 8 5.1 3.4 @ Bosnia and Herzegovina 3.3 8 52 147
o Portugal 49 2 3.2 7.2 @ Lithuania 4.0 3 15 3.3 0 Senegal 3.3 5 38 -15.2
e China 4.9 2 32 26.7 @ Slovak Republic 4.0 -1 20 3.3 ° Rwanda 32 -10 -34  -155
@) Hong kong sAR a8 3 11 251 | (@ South Afica 40 -8 08 3.2 El Salvador 32 3 13 160
o MNetherlands 4.8 2 32 24.5 e Seychelles 39 n‘a n/a 21 Paraguay 3.2 1 27 -16.0
Kaorea, Rep. 4.8 243 Viet Nam 39 1.7 Kyrgyz Republic 4.1 —-16.0
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Singapore 4.8 -4 2.0 23.7
New Zealand 4.7 -2 1.4 23.4
Mexico 4.7 3 3.4 21.9
Norway 4.6 -2 -1.0 19.4
Denmark 4.6 10 3.4 19.1
Sweden 4.6 -2 0.2 18.6
Luxembourg 4.6 5 1.4 18.4
Belgium 4.5 -3 0.1 18.2
Greece 4.5 -1 09 18.1
Ireland 4.5 -3 0.3 18.0
Croatia 4.5 5 2.4 17.6
Finland 4.5 5 2.7 17.4
Malaysia 4.5 -3 0.4 17.3
lceland 4.5 -5 0.0 17.0
Thailand 4.5 3 2.6 16.9

Brazil



Share of the EU population participating to tourism, by age group

a?ﬂtg?destinatinn, EU-28, 2017 (%)

From 15to 24 years From 2510 34 years From 3510 44 years From 45to 54 years From 5510 64 years 65 years or over
w Domestic trips only = Domestic and outbound trips w Outbound trips only = No trips

Source: Eurostat (online data codes: tour_dem_toage, demo_pjangroup) eurostatii




UL A — |

Share of the EU population (aged 15 and over) participating in

tourism by destination, 2017 (%)
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Top Online Activities for Travelers
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IRANSFORMATION




Digital leaders from non-tech sectors
are now also building platforms

< Having a platform strategy and the Pfizer Schneider
business know-how to exploit it is more |
important than “owning” an ecosystem. Novartis GE
Merck Bosch

+ By 2018, IDC predicts that more than
50% of large enterprises — and more than Carepass ABE

80% of enterprises with advanced digital 0 : .

transformation strategies — will create Industry : D* Cigna Disney

and/or partner with industry platforms.! Platforms: edX SONY
Walmart Ford

<+ |DC predicts that the number of industry
clouds will reach 500 or more by 2018,

American Express GM
up from today's 100-plus.2

10
104 Nasdag OMX TomTom

"L FPradiahe Thin k PP P i 1 £ al *the DX Esanomy” Ina Latical Pensad of
Widaspread Digital Transfommaticn and Massive Scale Up of 3rd Platform
lathnologms In Every Industry,” IDG, Nevamberd, 2015
*Industry Cloud; The Lamest Verical Growih Oppotunity for Teohrology
Vendorsand Sanvices Finms Through 20257106, Nowamber 19, 2015

Copynght 2018 Accenturs, All dghts msenad 14







..0rchestrate and monetise new ecosystems =

=~

New
- Markets

Digital

Your Consumers
Platform

Platforms & - -

a) Other

Source: NewGrowthPlaybook
Information Clazsification: General



Figure 1: Platform participants and processes between them

PRODUCERS CONSUMERS

-
-
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INTERFACE PROVIDERS

(Android,iOS)

PLATFORM AND
PLATFORM ARBITER

Source: Peter Weill, Stephanie L. Woerner (2013)
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