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COUNCIL. 2019 ANNUAL RESEARCH: KEY HIGHLIGHTS

GREECE 2018 KEY DATA

CONTRIBUTION OF TRAVEL & 20 .6% OF TOTAL ECONOMY + 6.9%
TOURISM TO GDP

Total T&T GDP = EUR37.5BN (USD44.5BN)

2018 Travel & Tourism GDP growth

CONTRIBUTION OF TRAVEL & 9 8 8 6 JOBS (000's) ] ) 241 o 8 JOBS (000's)

TOURISM TO EMPLOYMENT .
(25.9% of total employment) Expected in 2029

INTERNATIONAL VISITOR EU R.I 8 ) 5BN 31 07 MN

IMPACT USD22.0BN in visitor spend Expected international arrivals for 2019

(27.9% of total exports)
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tourism receipts (mi. €)

generis
‘ direct ‘ total ‘ multiplier
2010 12.306 33.635 2.73
2011 11.787 30.895 2.62
2012 10.943 28.110 2.57
2013 11.227 28.275 2.52
2014 11.800 29.400 2.49
2015 13.300 32.500 2.44
2016 13.200 32.800 2.48
2017 14.300 35.000 2.45
2018 16.100 37.580 2.33
2019* 17.900* 37.900* 2.12*

*Jan-Nov 2019
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tourism employment

direct total . 4

(000) (000) multiplier
2010 343.8 785.5 2.28
2011 329.6 712.9 2.16
2012 307.7 643.5 2.09
2013 319.4 657.0 2.06
2014 340.5 700.0 2.06
2015 426.8 860.6 2.02
2016 427.0 867.3 2.03
2017 459.0 934.4 2.04
2018 n/a 988.6 n/a
2019 n/a 988.6 n/a |
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Human Capital
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tggﬁg% traditional sources
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3

EAAHNIKH AHMOKPATIA
%ﬁ' EAAHNIKH ITATIZTIKH APXH
FENIKH AIEYOQYNEIH ZTATIZTIKON EPEYNON

AIEYOYNIH ITATIZTIKON TOMEA EMNOPIOY KAI YNHPEZION Newpawag, 6/4/2017

ANAKOINQZH

H EAAnvikn Itanotikn Apxn (EAZITAT) evnuepwvel TOUEC XPAOTEC OTL n Snuoocleuon
ou AsAtiou Tomow yua T «Aditeic amd 1o Efwtepikd Mn Katoikwy otnv EAAGda»,
nou Atav npoypappatopévn ywa g 7 Anpuiow 2017, avaBdaiietal
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| EAAHNIKH AHMOKPATIA

g
"'3%:\’ EAAHNIKH ZTATIZTIKH APXH

FENIKH AIEYOYNZH 2TATIZTIKQN EPEYNQN
AIEYOYN2ZH 2TATIZTIKQN TOMEA EMNOPIOY KAI YITHPEZIQN Newawag, 11/10/2017

ANAKOINQZH

H EAAnvikn Ztatiotikn Apxn (EAZTAT) evnpepWVEL TOUG XPROTEC OTL N Snuocisuon
Tou AegAtiov Tumou yia TG «Adifelg amod to E€wtepkd Mn Katoikwyv otnv EAAGda»,
TIOU ATAV Mpoypappatiopevn yla tig 13 OktwBpilov 2017, avafarAetal.
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tggﬁé%% mobile data analysis

Volume of trips and nights: comparison

Comparison of estimated number of outbound trips, by destination

Estimated number of outbound TRIPS, by Estimated number of outbound TRIPS, by destination
destination (in million) G.000.000
5.000.000 # Mobile phone data (Apr-Sep 2016)
16 - o 151 i i u Official tourism statistics (Apr-Sep 2015)
14 : 2,000,000
17 2.000.000
10 4 1.000.000 L L
- FR NL [ DE " UK EL w PT AT HR  Other
6
4 Ratio estimated trips mobile phone data vs. official tourism statistics
2 4 36
G 3 23 2.7
EU-28 Al destinations R w 2 o4 18 T 2
B Mobile phone data (Apr-Sep 2016) 1
m Official tourism statistics (Apr-Sep 2015) FR NL ES DE m UK EL w PT AT HR  Other

= Observations: Big differences between the sources, but of a systematic nature

= Understanding (and solving...) the deviations: differences in scope, parameter
setting, selectivity bias, recall bias and non-response in surveys

= The project continues ...
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tggg{go}% non-traditional data sources

CREDIT CARD TRANSACTIONS CREDIT CARD TRANSACTIONS
DURING PREVIOUS WEEK DURING MWC12
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Refine by Product Type
ALL SELECTED

FASHION AND SHOES

BARS AND RESTAURANTS
LEISURE. SHOWS AND CULTURE
ACCOMMODATION

OTHER GOODS AND SERVICES

OTHER

Refine by Day
SELECTED

SATURDAY
FRIDAY
THURSDAY
MONDAY
WEDNESDAY

OTHER

CARD TRANSACTIONS

L Static Dynamic

Walking distance from...

Total amount

10,771,404.04 €

Average Transaction

67.8€

Tourist Country of Origin
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Bl CHINA
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tourism non-traditional data sources
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key points for competitiveness
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tourism or hotels data 2018

generis

hotels
9.873

rooms

total
425973 835.773

rooms

average direct
employment

43 85 10 - 12 persons

average
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						hotels gr data 2016
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European
Commission

The European Tourism
Indicator System

ETIS toolkit for sustainable destination management

March 2016




tourism 4 HOTEL TECH CONFERENCE
ECNELTS Athens, 18.02.2020

www.tourism-generis.com

tourism
Feneris



	 Bits, Gbits, Networks,  Cloud, Smart Apps �and the challenge for tourism policy
	Slide Number 2
	Slide Number 3
	Slide Number 4
	receipts (mi. €) 
	employment
	 
	 
	Slide Number 9
	competitive?  
	need for data  
	Slide Number 12
	Slide Number 13
	Slide Number 14
	Slide Number 15
	Slide Number 16
	Slide Number 17
	Slide Number 18
	Slide Number 19
	Slide Number 20
	Slide Number 21
	Slide Number 22
	Slide Number 23
	Slide Number 24
	Slide Number 25
	Slide Number 26
	Slide Number 27

